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About OverDrive: Corporate Overview

OverDrive is the leading multichannel digital distributor &
technology provider

- Provider of software platform, hosted services and technology that
empowers publishers, enterprises, libraries, schools, device
manufacturers and retailers to securely manage, protect and lend or sell

Privately-held, profitable corporation
- Founded in 1986, headquartered in Cleveland, Ohio
- Insight Venture Partners (financial partner): part of family of 50+ tech
companies with 14,000 employees and $5 billion revenue

Global sales channels and industry partners
- Publishers, booksellers, eRetailers serving global markets
- Institutional accounts including corporations, public libraries, schools,
colleges, professional associations, government libraries

One of the largest digital media catalogs, with multiple formats
- eBooks, Audiobooks, Music, Video
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OverDrive’ s Global Reach

18,000 channel partners * 20 countries < 52 languages

OverDrive

Europe

H OverDrive i
North America COverDrive Asia

. :
Africa

Australia
South America

OverDrive

OverDrive
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Defining the Market

* |nstitutional market includes
public, K-12 school, university,

((Q.' A New York Public Library website

NYPL eBooks. Audiobooks. Music & Video

corporate & government
eSearches | My eAccount| My eList| Help | Login to eNYPL | Search keyword in | All Fields[~] in |All Formats [~]

Q@ Library Collection Available Now Additional Titles

libraries

New eBook Additions View More...

A CATERED

4  MartequinTreasury’
el - How We | | THEJEND

. . . . ecide of
» Libraries provide their . uﬂﬁﬁm ‘

communities access to digital | S
content, that can be checked

out using a valid library card

y 2K
HAYLEY OKINES

WORKING

Compatible audio devices

« Libraries pay for titles o YEL | [

OverDrive® Media L@W

selected

« Each library does its own
“collection development”- not
a standard collection
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Business Models for Publishers

g},&(l,ikcly., Dowo/adable Media My eAccount | My eCart | Downloadable Media Help In Iibrary channel’ revenue
’ /\\\ < Downloadable Media Home models are evolving

Accessible eBooks - Click here.

m— g S . Pu_bllshers selling to libraries are
- Ilabl pe || Harry Potter and the Sorcerer's Stone Average rating: u S I n g O n e O r m O re Of th e fo I IOWI n g
— 7 models:

X . Harry Potter Series, Book 1 WRRRW
(A publisher: Pottermore
| Tuer ot One book/one user

Downloadable Media Help

Series: Harry Potter
§ by J.K. Rowlin
Fiction g v 9
Nonfiction
Juvenile Fiction

Children & Young Adults

Lguagec: 09 — Maximum Access: 12 month
Collections [Email a friend EiFacebook L Twitter . . . .
subscription to collection of titles

Software and Apps
OverDrive® Media Console™

grcbeoiploitalieditions Format Information - CI rcu Iatlon Ilm Its
m Kindle Book ADD TO ECART

ISBN: 9781781100349
Release date: Mar 29, 2012

Library copies: 20 Add to Wish List

— Term limits

Additional eBooks. Use on: Kindles and free Kindle apps
Always Available.

[ 00 7o ECART |
— Library edition pricing
& @

. * Pilots with classroom sets for
schools
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New Marketing & Revenue Opportunities @ the Library

Advanced Search

BoSTON

PUBLIC LIBRARY

Digital Media Home My Cart My Account

Advertisemea Advertisement

wisnatt &l

“““B“N XTI HARD

| e AND HVST__E“IES WERewoLyy

CAN ERASING 1 | 8 Tuate vou,
S RRET | , ‘ LEARN MORE I3[,/ 5

GIVE THEM A - " . -

CHANCE FOR

THe + mE

Search Results

Display: Library Collection

ethng Started Search within results

Additional Titles

OverDrive® Media Console
For Audiobooks, Music, Video

Adobe® Digital Editions

vious | Next>

Results: Showing 161-170 075972 | Sort By: |Relevancy E]

For eBook
AogrgezTgosavailable for mobile Hurricane Kawrina  urricane Katrina Average rating
devices The Mississippi Story

Sign in & rate this fitle

by James Patterson Smith
This book presents the fullest account yet writt
Gulf Coast. Rooted in a wealth of oral b

pact of Hurricane Katrina on the Mississippi
, It tells the dramatic but underreported story...

Compatible Devices

Browse ColleCtions ittt

James Robinson Graves Average rsting:
Staking the Boundaries of Baptist Identity

by James A. Patterson

The first new biography in more than eighty years of James Robinson Graves (1820-1893), a noted
Southern Baptist who staked distinct denominational boundaries through what is known as
Landmarkism.

Browse Audiobooks

Sign in & rate this fitle

Browse eBooks

Browse Video

|
-
Browse Music »
=
Featured Collections -

Format: eBook

Before you shop...

y Recovering Biblical Manhood & Average rating:
He|p our l Womanhood 4 WA A
librarv B g "N“ A Response to Evangelical Feminism Sign in & rate this fitle.
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Book & author
impressions (ads)

Samples

Recommend to
Library to buy

Buy it now!

amazoncom EIIITE
BARNES-NOBLE — EEDTETIN
BooksOnBoarp  IEDTEEIN

Clicking on the 'Buy It Now link will cause you to leave the library download platform website. The
tent of the website controlled by the library or its service providers. Please b aware that the
site does not have the same privacy policy as the library or its service providers.
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Big Data: Overview

« Libraries have significant reach OverDri
: T ronve
and provide valuable opportunities ZVErLIIVe
. . . Library Media Network eBook Report
for promotlon to hlghly deslrable Summary of Select Traffic and User Behavior Statistics

audience o
— Data analytics prove it

 Library Journal Patron Profiles

LIBRARYJOURNAL

atron

Powered by Bowker Pubtrack Consumer

* In March 2012, OverDrive
authored a Library Media Network
eBook Report summarizing key

findings collected
— Impressions of publishers’
content (cover images, metadata,
samples)
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Big Data: April 2012

a * &

139M 9.94M 14.0 4.06M

PAGE VIEWS VISITS PAGE VIEWS VISITORS
PER VISIT

OverDrive Library Network
| @) April 2012

2.29M 10M 215 » Highly desirable audience
NEW VISITORS  AVG TIME ON « Engaged, educated

S » Book readers are book buyers
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Big Data: April 2012

Top 10 Cover Image Impressions

Total 654,160,015
Harry Potter and the Half-Blood Prince 1,441,947
Harry Potter and the Goblet of Fire 1,343,105
Harry Potter and the Order of the Phoenix 1,342,973
Harry Potter and the Prisoner of Azkaban 1,331,562
Harry Potter and the Deathly Hallows 1,324,736
Harry Potter and the Chamber of Secrets 1,269,363
The Help 1,079,472
Explosive Eighteen 1,063,752
Harry Potter and the Sorcerer's Stone 935,426
Fifty Shades of Grey 915,348 Top 10 Market Areas
- 501 (New York: CT-NJ-NY-PA) 665,148
l(k@ A New York Public Library website 819 (Seattle-Tacoma: WA) 377,786
NYPL eBooks. Audiobooks, Music & Video 504 (Philadelphia: DE-NJ-PA) 368,934
602 (Chicago: IL-IN) 358,955
511 (Washington DC: DC-MD-PA-VA-WYV) 272,601
rre 803 (Los Angeles: CA-NV) 268,702
KING COUNTY L| B RA 506 (Boston (Manchester): MA-NH-VT) 263,003
LIBRARY SYSTEM PH-RY OF 751 (Denver: CO-NE-WY) 220,070
ILADE 623 (Dallas-Ft. Worth: TX) 217,023
807 (San Francisco-Oak-San Jose: CA) 212,884

v.062012 | © 2012 OverDrive, Inc. | Page 10 Over Dr ive




Big Data: April 2012

Top 10 holds for the top circulating titles in April 2012

Title Format Holds
Fifty Shades of Grey eBook 46,268
The Hunger Games eBook 21,244
Catching Fire eBook 19,137
The Lucky One eBook 17,222
Fifty Shades Darker eBook 16,742
Mockingjay eBook 15,019
Fifty Shades Freed eBook 13,188
A Game of Thrones eBook 12,076
Defending Jacob eBook 9,491
The Litigators eBook 8,556
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Open APIs for Content Discoverability

« QOverDrive is releasing a suite of APIs
(Application Programming Interface)
to increase discoverability of digital
content:

- Metadata API
— Availability API
— Search API

dallaspubliclibrary

Welcome | Log In
lome log (ccoul vent ons / Hours

Home
Adults e el

!-&f ‘, i\ onahn Lenrer S Robert ’13,
Teens Nl % Pﬂrkers
Children " s
Bookclubs

New York Times Best
Sellers

Hardcover Nonfiction | Paperback Nonfiction | Trade Fiction Paperback | Hardcover Fiction

City of Dallas | Employment | Support Us | Contact Us | Site Map
Dallas Public Library 1515 Young Street Dallas, TX 75201
214.670.1400 | Ask a Librarian
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Libraries use APls from the
big guys (and others):

— Dallas Public Library is
using Times API to
feature NY Times
Bestseller Lists

— Clicking on a cover
allows you to check
library’ s catalog for
availability

OverDrive




Open APIs for Content Discoverability

* APIs will be open » Intended/expected

— Oracle vs. Google: 37 of audience:
Oracle’ s APIs are not — Libraries
copyrightable. — ILS (Integrated Library

— Ruling was limited to the APlIs in System) Vendors
question in the suit — not ALL — Retalilers
APls — Publishers — direct to

consumer

» Reciprocity of data sharing is
hallmark
— In cooperation with libraries —
only as permitted
— Additional information on how
readers are engaging with the
content/metadata

My
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Browser-Based Reading

NOW A MAJOR FILM

BENJAMIN MEE

* Read eBooks in .
standard web browser BRUEIRLg

12

180 SIMPLE RECIPES.
TO GET YOU STARTED IN THE KITCHEN

First Step 2 Foreyer: My Story

« Uses Open Standards ANl < /Q_
EPUB, HTML 5

« mollie katzen

Justin Bieber - First Step 2 Forever, My Story 101 o
BULLPEN
DIARIES

A SPECIAL DM TO THE GREATEST

. Other examples FANS IN THE WORLD!
How can I begin to thank you for making this journey possible? Every

.
]

I l l C I u d e one of you is “My Favorite Girl” for a different reason, because each of
.

you is special in your own way. Everywhere I go. whatever I do. I try

" to connect with as many of you as possible. If you're up front at a
—_— Kl n d I e ‘ : I O u d concert, I might reach out and hold your hand. I you show up outside

the arena after the show, you might get soaked in one of our epic water

fights. You might just be talking to your friends on Twitter saying you

I a e a d e r have a one-in-a-million chance of reaching me and now I'm following

you. My dreams used to be a one-in-a-million chance as well, but as T

said in the song, never say never. I never forget that none of this would

.
— I n kI I n g have happened without you. That’s why I want to share this story with

you: so you can experience the journey with me, all the highs and lows,
the laughter and the tears. You were there from the beginning. Now. as
you see what I saw and feel what I felt, I hope you'll believe that big

dreams really can come true. I'm living mine every day. Thanks to you.

 Will be available to LV YT, JUSTIN
retail and institutional
customers
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Browser-Based Reading

Benefits for Publishers
*Understand what, how and when people read, not just what they buy
*True digital marketing of digital content = sales
— Better tools to help readers discover titles: Share and discover content
via email and social networks, and embed samples anywhere on the web

Benefits for Retailers
*Reduce discovery and purchase barriers
*True digital marketing of digital content = sales

Benefits for Libraries & Schools:
*Simplified eBook reading, lower support needs
*Better tools to help readers discover great titles

Benefits for Readers
*Content that opens instantly with a single click — no need to install software or
“activate” device
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* The institutional market represents a significant sales
channel for publishers’ digital content

* New developments and models will increase discoverability
and merchandising of content

« Data supports the conclusion that increased exposure
through these efforts leads to retail sales

Erica Lazzaro
elazzaro@overdrive.com
www.overdrive.com
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