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About Patron Profiles

Quarterly analysis based on trended research from a
national sample of 2000+ public library consumers DIAMOND SPONSOR
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Size of U.S. Public Library Market
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* American Library Association http://bit.ly/trBXAJ
** Bill & Melinda Gates Foundation US Impact Public Library Study http://bit.ly/xJul\W4
*** Library Journal Annual Book Buying Survey conducted in December, 2011
**** Library Journal Survey of Ebook Penetration & Use in U.S. Public Libraries, 2011




The Fiction of Friction
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Library Patrons = Book Buyers

ARnualiBookiconsSumpton

Number Books Read 22
(in any format)
% Purchased 41%
% Borrowed from Library 58%
% Acquired from other source 1%
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Means. Base = all library users. Source = Patron Profiles 2011.
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Ebook Patron Profile

53% female
Average age = 46

70% with a college degree or higher.
More racially diverse than other patrons.

Read an average 26 books per year.




Library Patrons =
Multiple Formats Usage

36% read across multiple formats.

L o B

29%

Print Books Ebooks Audiobooks Audiobooks
on CD (digital download)



Libraries = Discovery
How do Library Patrons find books or media?

Library

Recommendations
fromfriends

Bookstore
Online retailers
Bestsellerlists

Social Media

Author interviews on
radio, TV or in mags

Ads onradio, TV or
mags

LibI‘aI'y patrons and ebooks Source = Patron Profiles 2012. Base = all library patrons.



Libraries = Discovery
Influence on Book Purchasing Behavior

57%
Use the library to discover ‘

new writers or try out new genres 82%

Purchased books by an author 47%
whose works were previously

borrowed from the library 55%

Purchased specific book previously 20%
borrowed from the library 32%

B All Users Ebook patron

Source = Patron Profiles 2012.
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Title & Format Availability
Patron Decision Impact

Wait until item is available

See if there is an alternate
format available

® Print
®m Ebooks

Purchase copy
Other

Nothing (get another book)

Library patrons and ebooks Base = Print or Ebook patrons. Source = Patron Profiles 2012



The Untapped Ebook Market

In 2011, public libraries carried
an average of 4,000 Ebooks.

Source: LJ survey of Ebook Penetration & Use in U.S. Public Libraries, 2011
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Ebook Readers’
Borrowing Behavior

Have you ever borrowed an ebook from your library?

B AllUsers  Power ePatrons

Base = ebook readers whose library offers ebooks.

Library patrons and ebooks Source = Patron Profiles 2012




Ebook Patrons Read & Want More

A\ EROOK
PALrONSHIPEUONS

# books read per year 22 20
A EOOK
PALIONS PALONS
% want more ebooks 32% 85%

available at public library

Source = Patron Profiles 2012
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Devices Used to Read Ebooks

Amazon Kindle
Apple iPad 18%
Kindle Fire 14%

Nook 4%
Nook Color 8%

Android Tablet 8%

Other dedicated ereader
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Base = Ebook patrons. Source = Patron Profiles 2012
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What Patrons Do on Other
Public Library s Website
10% visit another public library’s website.
Search their catalog I E——————

Use thelr special
databases .

Read blogs or other .
: -
special content 11N 100 patrons

checks another
public library’s
Download Ebooks website to

download ebooks.

Other

Library patrons and ebooks Source = Patron Profiles 2012. Base = all patrons.




Takeaways
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