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The World has Changed


Then
 Now
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New Entertainment Expectations


~ vs ~
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33% of high school & �
42% of college graduates never 
read another book during their 

lifetime after graduation


“
”

Children more likely �
to own a mobile phone �

than a book
“ ”
12—24 Year olds spend (ave):!
+ 10 Minutes per day reading

+ 140 Minutes per day watching �
    television
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Reading

Everyone Else
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How does reading engage a �
new audience in this modern, 

multimedia & sensory world �
we live in today?
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Reading




Enhancement vs Distraction
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Everything is Better with Sound


the next emerging mobile tech


Games! Mobile!Movies/TV!

Sound!“ ”Mary Meeker, Internet Trends D11 Conference May 2013	
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…if you give people amazing creative tools, �
they will do wonderful things with them…
“ ”Steve Jobs
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I Fear the Day That Technology �
Will Surpass Our Human Interaction
“ Albert Einstein
 ”



4.
Next




Education


A new way to learn 
Make reading and writing fun

”
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17%

Increase in!

comprehension


30%

Increase in!

engagement


 Year 8 student!
“ Makes me feel calm. �

It smooth’s the words on the page


”
It helps me read because �

it makes the reading like watching �
a real movie


Year 7 student!

“



We do not remember days. 
We remember moments
“ ”Cesare Pavese!
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Get the App



